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Our Mission:

Promote horticulture and

INsSpire people to pursue
careers working with
plants.
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T & Foundation of Research

@ Phase 17 Internal to the industry
I Industry challenges
I What they tell people

@ Phase 21 General Public (adults)
I Awareness of horticulture

T Attitudes about horticulture
careers

@ Phase 31 Middle schoolers, their
parents, their teachers, their school
guidance counselors

I Survey
I Focus Groups
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.o, Phase 1- Recap

@ Biggest challenges in the industry:
I Skilled labor shortage
I Shrinking university programs;
consolidation of degree programs
I Lack of funding
I Lack of awareness and understanding

Also collected great messages and ideas about
the language to use to describe the diversity of

careers in horticulture and the rich rewards they
afford.
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D& Phase 2 Research

@ Phase 21 General Public
(adults)

I Awareness of horticulture

I Attitudes about horticulture
careers
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& Phase 2 Data Recap

@ The general public:

I Small majority is generally aware
of horticulture (except for young
adults).

T Is either unaware or has a
negative perception about
horticultural careers.

@ The view of horticulture is highly
positive once people are aware of
what it means.
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Phase 3

Part A - Quantitative
& Surveys
@ Obtain a baseline measure

of awareness and
perceptions of horticulture

and identify key influencers

In the decision-making
process.

@ 7th-9th graders

& Parents

& Teachers

@ Guidance Counselors
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@ Phase 31 Part B Qualitative

Focus Groups

@ 7% and 8™ graders
& Parents

@ Teachers

@ School Counselors

@ Testing
& Words
& Phrases
& Imagery
& Etc.
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¢ Career Attributes

Focus Groups

Do something they are
passionate about or really
enjoy

Be creative and see the
Impact of their work

Do something that makes
a positive impact on the
world
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e Vernacular

Use words that resonate with youth.

When asked to pick their favorite

alternati ves for t he
and Ahorticulturi st
|l i1 ke titles with the

clearly communicates what horticulture
is all about.

Participants also like titles that sound
or seem sophisticated, impressive,
important or professional.
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e & Students - Recap

& Students want a career
that offers more than a
paycheck.

@ They want to be creative.
@ They want to impact the world.

Goal: We need to create a favorable
perception of horticulture and careers
working with plants by increasing public
awareness of the positive attributes,
benefits and diversity of the profession,
especially among youth and youth
influencers.
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Parents - Recap

@ Those who are familiar with horticulture
have a narrow view of the field.

None understand the variety of jobs one
could have in the industry.

@ Parents cast a wider net when looking for
information on behalf of their child,
conducting online se’
teacher, people in the profession and local &
colleges or programs.

Goal: Provide a robust digital presence that
serves as a clearing house for information
with videos, testimonials, and college and
career information.
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& Horticulture in Schools

While teachers and counselors say their ‘.
students | ikely ar enofam
horticulture, they were able to name a
few ways in which horticulture is
integrated into their schools.

A Horticulture or agriculture classes

A School gardens or gardening clubs
and classes

A Biology/plant sciences class
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0’, Horticulture in Schools

After hearing more about horticulture,
teachers and counselors can think of a
number of ways of integrating
horticulture into their schools.

Teacher s recommendations i1 nclude:
A Science experiments

A Math class (measurements related
to growing plants)

A School garden

A Impact of plants and horticulturists
in the community
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